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14 99 100 99.0% 164 109.3% 150 [ -10.3% 5 104 104.0% 24 123 123.0%
11 60 60 100.0% 203 91.9% 221 8.1% 5 65| 108.3% 21 81 135.0%
17 216 226 95.6% 588 90.8% 648 4.8% 20 236 104.4% 131 347 153.5%
28 375 436 86.0% 1000 96.8% 1033 | -10.8% 10 385 88.3% 151 526 120.6%
17 248 230 107.8% 568| 106.0% 536 1.8% 10 258 112.2% 147 395 171.7%
135 44 53 83.0% 104 97.3% 107 [ -14.3% 10 54| 101.9% 27 71 134.0%
29 41 70.7% 51 85.9% 59 [ -152% 10 39 95.1% 41 70 170.7%
45 50 90.0% 81| 105.1% 77 -151% 10 55| 110.0% 84 129 258.0%
11 103 91 113.2% 320] 115.5% 277 -2.3% 10 113]  124.2% 135 238 261.5%
12 119 125 95.2% 282 98.4% 287 -3.2% 10 129 103.2% 77 196 156.8%
56 14 19 73.7% 38 97.2% 39 [ -23.5% 10 24|  126.3% 19 33 173.7%
11 81 82 98.8% 213 98.4% 216 0.4% 10 91| 111.0% 69 150 182.9%
18 56 61 91.8% 113 96.3% 117 -4.5% 10 66| 108.2% 29 85 139.3%
1489 1574 94.6% 3725 98.9% 3767 | -4.28% 130{ 1619] 102.9% 955 2444 155.3%
19 41 36 113.9% 96| 106.2% 90 7.7% 10 51|  141.7% 32 73 202.8%
88 65 135.4% 285 109.7% 260 25.7% 10 98| 150.8% 17 105 161.5%
13 61 68 89.7% 271 96.8% 280 -7.1% 10 71  104.4% 14 75 110.3%
2002 47 58 81.0% 145 90.9% 160 -9.9% 10 57 98.3% 12 59 101.7%
25 29 31 93.5% 82 93.8% 87 -0.3% 10 39| 125.8% 9 38 122.6%
5 113 100 113.0% 237 94.4% 251 18.6% 10 123] 123.0% 16 129 129.0%
11 56 67 83.6% 98 88.5% 111 -4.9% 10 66 98.5% 13 69 103.0%
11 33 26 126.9% 73 94.7% 77 32.2% 10 43| 165.4% 3 36 138.5%
4 31 38 81.6% 83| 102.5% 81| -20.9% 10 41 107.9% 12 43 113.2%
21 53 57 93.0% 139 96.6% 144 -3.6% 10 63] 110.5% 27 80 140.4%
552 546 101.1% 1509 97.9% 1541 3.17% 100 652] 119.4% 155 707)  129.5%
10
2041 | 2120 | 96.3% 5234 98.6%| 5308 | -2.3% 230 2271| 107.1% 1110{ 3151} 148.6%
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